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Why Indonesia Matters

Opportunity: UK firms optimistic 
and winning business

The credit rating agency Standard & Poor’s has 
assigned investment grade status to Indonesia’s 
sovereign rating, bringing it in line with the other two 
main rating agencies, Fitch Ratings and Moody’s 
Investors Service. The business outlook remains 
Surabaya, Bandung and Medan for their business
expansion.7 In the past 12 months UK companies 
have won contracts worth over £1 billion across a 
wide range of sectors.

Doing business in Indonesia takes patience and
perseverance. Companies should be prepared to 
invest time and resources in regular visits over a 
period of months, sometimes years, before seeing 
returns.

Size: Over 250 million people

Indonesia is the 4th most populous country 
in the world1 with more than 17,000 islands 
and over 600 different local dialects. The 
population is expected to exceed 270 
million by 2025 and 290 million by 2045. 
Indonesia has a young workforce with 33% 
of the population below 29 years2. The 
number of middle-class and affluent 
consumers in Indonesia is 74 million 
people, larger than the population of 
Australia, Malaysia and Singapore 
combined, and is set to increase to 141 
million people by 20203.

Strengths of the Indonesian market include:
• population increase by 4.5 million a year
• high proportion of working age people
• abundance of natural resources
• political stability following transition to 

democracy in 1998

Growth: 4th largest 
economy by 2050

Indonesia’s real GDP growth in 2019 was 5.1% 

during the first quarter of 2019 and expected to 

rise to 5.2% in 2020. However, due to the 

severe impact of COVID-19 on the world 

economy, Indonesian Central Bank (BI) projects 

that Indonesia’s GDP is expected to only grow 

between 0.9% and 1.9%. In 2021, the economy 

is expected to bounce back and grow between 

4.5% to 5.5%.

In order to boost the country’s investment 

climate and strengthen economic growth, the 

government continues to announce policy 

reforms, additional incentives and deregulation 

measures intended to attract both domestic and 

foreign investment.4

Source:
1World Population Prospects, the 2017 Revision. United 

Nations Department of Economic and Social Affairs

2 BPS website

3 Boston Consulting Group Perspective. 2013.

4 Deloitte Report 2019-2020

5 The Jakarta Post

6 PricewaterhouseCoopers. 2017. The Long View: How Will the Global 

Economy Order Change by 2050

7 Joint European Chambers’ Business Confidence Index. 2016

Benefits for UK businesses exporting to
Indonesia include:

• growing middle class
• strong domestic consumption
• largest economy in South East Asia

In terms of investment climate, Indonesia ranked 

73rd in the World Bank’s Ease of Doing Business 

Index in 2019. The current government has set 

an ambitious target to reach 40th position by 

2024.5 Currently the 16th largest economy in the 

world (by GDP), Indonesia is projected to be the 

fourth largest economy in the world by 2050 (by 

PPP).6

https://www.bps.go.id/statictable/2016/04/04/1904/penduduk-berumur-15-tahun-ke-atas-menurut-golongan-umur-dan-jenis-kegiatan-selama-seminggu-yang-lalu-2008---2019.html
https://www.worldbank.org/en/news/press-release/2019/07/01/indonesia-maintains-steady-economic-growth-in-2019
https://www.thejakartapost.com/news/2020/05/12/govt-expects-gdp-growth-near-5-in-2021-as-pandemic-still-haunts-economy.html
https://www2.deloitte.com/content/dam/Deloitte/cn/Documents/international-business-support/deloitte-cn-ibs-investment-window-into-indonesia-2019-2020-en-200116.pdf
https://www.thejakartapost.com/news/2020/02/17/government-aims-to-boost-indonesias-doing-business-ranking-to-53rd-in-2020.html
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History

Stamford Raffles, a British stateman, governed 

Java as a result of the Napoleonic wars. Raffles 

did a significant amount of work on the restoration 

of Prambanan and Borobudur temples. Alfred 

Russel Wallace was another British leader who did 

important work on the division of flora and fauna in 

Indonesia, known until today as the Wallace line, a 

distinction that separates flora and fauna from Asia 

and Australasia.

Goods and services

UK companies are already flourishing in 

Indonesia, some with a presence that stretches 

back over 100 years. Major UK companies 

operating in Indonesia include BP, Jardines 

Matheson, Unilever, Shell, Standard Chartered 

Bank, HSBC, Prudential, Rolls Royce and 

GlaxoSmithKline. There is also a strong and 

growing UK retail presence including Marks &

Spencer, Burberry, Alexander McQueen, Karen 

Millen, Coast, New Look, Super Dry, Top Shop, 

Ted Baker, Mothercare and the Early Learning 

Centre.

Science and innovation

The UK and Indonesia have a history of 

science and innovation partnerships with more 

than 1,200 joint publications since the start of 

the millennium. Indonesia is a partner country 

for the Newton Fund – the UK’s £375m official 

development assistance fund that aims to 

promote research and innovation cooperation.

Indonesia & UK
Both democratic states, multi-faith societies and island nations; 
Indonesia and the UK have shared values and interests:

Education

In the last five years, there have been more 

than 50 agreements in the field of education 

between the two countries.8 The UK has a 

well established higher education system and 

reliable technology sector, whilst Indonesia is 

currently focusing on the importance of

education and technology development. 

Academia, sports and arts & culture are seen 

as the UK’s strongest qualities, and over 2 in 

5 Indonesians see the UK as an attractive 

place to study.9 There are 3000 students from 

Indonesia studying in UK currently and these

numbers are growing at around 20% 

annually.

UK culture

There is huge demand for UK culture and 

creativity with music ranging from the Rolling 

Stones to Coldplay and Adele to Ed Sheeran, 

James Bond, and Shaun the Sheep. Demand for 

Indonesian creativity is growing worldwide with 

designers showcasing their collections in London 

and creating costumes for blockbuster films.

Diplomatic relations

UK-Indonesia diplomatic relations were 

established in 1949, following Indonesia’s 

independence in 1945. Relations are friendly 

and strong; the British Prime Minister visited 

Indonesia in 2012 and 2015 and President 

Joko (Jokowi) Widodo made a visit to London 

in April 2016. There have been numerous

Ministerial visits from both countries ever since.

The Prime Minister’s Trade Envoy to Indonesia, 

Mr. Richard Graham MP, has visited Indonesia 

more than 11 times since his appointment in 

2012, and continues to actively promote trade 

links between the two countries.

Source:
8 Atdikbud London 

9 British Council As Others See Us 2016 Indonesia Country Reportarial

https://atdikbudlondon.com/general/indonesia-uk-education-provision/mou-education-indonesia-uk/
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G-20 member

Indonesia is the only Southeast Asian member 

of the G-20. Indonesia’s active role in the G-

20 is significant since the G-20 serves as a

foreign political instrument for Indonesia‘s 

ambition to become a developed country by

2025.

ASEAN headquarters
Indonesia is at the heart of ASEAN: 

hosting its headquarters; leading the EU-

ASEAN trade negotiations; and ASEAN-

China negotiations on the South China 

Sea, helping to ensure the future stability

of this major trading route.

The UK Mission to ASEAN was opened in 

Indonesia in early 2020.

UN seat

Indonesia has retained its seat at the UN 

Human Rights Council (UNHRC) and has a 

non- permanent seat at the UN Security 

Council for 2019-2020, in addition to its major 

contribution toward UN global peacekeeping

operations.

As the UK is in Europe and beyond, Indonesia 

is a regional and global player:

APEC

Indonesia has long been a strong supporter 

of the Asia-Pacific Economic Cooperation 

(APEC) forum. Indonesia has pledged that it 

would keep its market open for trade and 

investment and fight against protectionism 

as part of its commitment to the 2016

Leaders’ Declaration on Asia-Pacific 

Economic Cooperation (APEC).

WTO member

Indonesia has a strategic and special 

position within the WTO, as the country is 

considered a bridge between small and 

large member states.
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Sector focus

Source:

10 DGCA Airports Listing, Ministry of Transport. 2020

11 McKinsey & Company. 2014. Southeast Asia: The next growth 

opportunity in defense

12 Janes.com article

Airports
Home to 349 airports10

With domestic passengers of 90 million and 

international passengers of 11 million, 

Indonesia’s airports are set to see strong 

growth over the next five years. The 

Indonesian Government plans to construct 

7 new airports and upgrade 46 existing 

airports. A fourth terminal at Jakarta’s 

Soekarno-Hatta International Airport is also 

planned and expected to be operational by 

2024. There are also seven airports 

development to be developed under the 

PPP scheme including Labuan Bajo that will 

be the first airport to be operated by foreign 

firms. The Government’s ambitious 

infrastructure plans and ASEAN Open Sky 

policy will offer opportunities in modernising 

equipment (facilities for communication, 

navigation surveillance and automation), 

maintaining devices, upgrading systems in 

airports and training of human resources.

Aviation
Fourth largest market for air

travel by 2036

Indonesia currently ranks in 10th position 

worldwide in terms of air passenger numbers 

and around 355 million passengers are 

predicted to fly from and within Indonesia by 

2034.14 The growth is aligned with the 

demographics of Indonesia as the 4th most 

populous country. Indonesia will need to 

build itself into a world-class hub, managing 

scarce capacity to global standards and 

Defence and Security
Second largest defence market in 

South East Asia11

Indonesia is conducting a major overhaul of its

military capabilities to reach its Minimum

Essential Force by 2024. Its annual defence 

budget is currently US$8.17 billion12 with the 

ambition to grow it from 0.8% to 1.5% of GDP by 

2020-2021. Indonesia will have the 5th fastest-

growing defence budget in the world between 

2016 and 2025, growing at a compound annual 

rate of 4.7% and spending more than $20 billion 

on procurement over the period.13 Indonesia is 

interested in cooperation with the UK on Counter 

Terrorism, Counter Narcotics, Humanitarian 

Assistance and Disaster Relief, but particularly on 

industrial defence cooperation. There are 

opportunities to provide a range of military 

equipment, communications systems, spare 

parts, and support services. Monitoring and 

protection of sea-borne traffic for both national 

security and fisheries enforcement presents new 

opportunities. The Indonesian Police has a 

particular focus on cyber security and counter-

terrorism.

13 IHS Markit Analysis

14 Airports Council International (ACI)

15 Indonesian Aircraft Maintenance Service Association (IAMSA)

modernizing air traffic management. There will 

be opportunities for overseas firms as 

Indonesia seeks to upgrade its aviation 

infrastructure to meet this growth and to 

improve its safety standards. Furthermore, 

with more aircraft in operation, there will be a 

greater need for aircraft parts and 

maintenance services. The potential market for 

Maintenance, Repair and Overhaul is 

predicted to reach $65.3 million in 2020.15

Foreign investors may partner with local firms 

to establish aircraft maintenance facilities.

http://www.janes.com/article/72232/revised-indonesian-budget-brings-modest-increase
http://news.ihsmarkit.com/press-release/aerospace-defense-security/20-billion-defence-budget-boom-indonesia-ihs-markit-says
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With over 50 million students and 3 million 

teachers in 340,000 educational institutions, 

Indonesia is the third largest education system 

in the Asia and the fourth largest in the world. 

The Indonesian government has allocated 

£29.8 billion (20% of the state budget) for 

education in 2020 and this is decentralised the 

budget to local governments in over 34 

provinces.16 Human capital development is a 

signature focus in the current President Joko 

Widodo’s second term to achieve the sets of 

skills required to face the Industry 4.0. The 

government is committed to increase 

education quality, opening the gateway for UK 

education providers to establish a presence 

and penetrate the market. Current 

opportunities range from Vocational Education 

and Training in various sectors such as 

engineering, maritime, aerospace, railway, and 

information technology, English Language 

Training, Teacher Training, Continuing 

Professional Development, Transnational 

Education, and Education Technology.

Education
Fourth largest education
system in the world

Healthcare
Rising demand for better 
services and increased 
hospital capacity

The Indonesian healthcare market is expected 

to reach US$ 32.5 billion by 2022 which already 

include over 1,500 private and 1,000 public 

hospitals. However, healthcare services 

delivery is unequal between urban and rural 

areas. To meet the rising demand for better 

healthcare services for the poor and rural 

population, hospitals are looking to increase 

their bed capacity by expanding existing 

facilities or constructing new hospitals and 

better primary care solutions. 

As seen during the Covid-19 immediate 

response, Surge Hospitals, medical equipment 

(i.e. ventilators) and digital health systems are 

seen as a short-term solution during a major 

pandemic outbreak. The country is trying to 

mobilise national industry to fulfil the demand 

for medical equipment, but is still open for 

international players to support its hospital 

capacity by also increasing the functionality of 

telemedicine and teleconsultation through the 

digital health system.

Marine
World’s largest archipelago
country with more than
17,000 islands

Source:

16 Ministry of Finance (2020) 

17 Detik.com article

18 Ministry of Industry

World’s largest archipelago country with more 

than 17,000 islands 

Indonesia has more than 240 active shipyards 

supporting the development of the maritime 

sector and 1700 ports. Of these, 111 are 

commercial ports while only 11 are container 

ports. 

Twenty four new ports have been developed in 

2019.17 Indonesia plans to increase the national 

shipping industry ability from 85,000 DWT (2015) 

to 300,000 DWT (world class industry) by 2025.18 

As the government is aiming to improve 

infrastructure, maritime connectivity development 

and maritime power, there are opportunities for 

development of roads, seaport construction and 

revitalisation, shipbuilding such as tankers, 

freighters, patrol vessels, interceptors, warships 
and submarines.

https://www.kemenkeu.go.id/single-page/apbn-2020/
https://www.kenresearch.com/healthcare/general-healthcare/indonesia-healthcare-market/143541-91.html
https://news.detik.com/berita/d-4755948/beberkan-kinerja-5-tahun-dirjen-perhubungan-laut-banggakan-tol-laut
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Almost 5,000 km of operational track is in a state 

of disrepair or needs to be upgraded to 

accommodate demand, while vast area outside of 

Java main island have no rail services at all. The 

country’s National Medium Term Plan 2020-2024 

has targeted extensive investment in new tracks 

across Jakarta-Bandung-Surabaya and a Cargo 

Transportation line in Makassar.19 The 

Government also aims to add 3,258 km to the 

existing railway network. £10 billion is allocated 

for Urban Transport aimed at constructing 

railways in six metropolitan cities. There are 

business opportunities in planning and 

development (master planning, environmental 

consultancy, financial and legal planning), 

architectural and engineering design, project and 

commercial management, rail technologies, 

including product supply, rolling stock 

components, operations and maintenance.

The government has initiated a 100 Smart City 

project, starting with 75 cities and regencies 

selected in 2017-2018 and another 25 during 

2019 with many highlighted programmes, such 

as using smart cards to distribute social 

assistance and provide integrated services. To 

support the cause, GoI has built the Palapa

Ring internet network and will continue with 

the construction of 5,000 Base Transceiver 

Stations (BTS), with 1,500 currently being built 

in the outermost, disadvantaged regions. GoI

is also working to ensure the availability of 

multifunction satellites in 2024. There are 

opportunities in the development and 

improvement of existing and new urban 

townships, infrastructure and buildings, 

research and development projects and living 

labs (in researching and piloting innovative 

and inclusive urban development approaches), 

and the use of open data and information and 

communications technology.

Indonesia has been selected to host several 

International sporting events such as FIFA World 

Cup U-20 & MotoGP in 2021, FIBA World Cup in 

2023 and in the process of bidding to host the 

Olympics in 2034.20 The Government aims to 

revitalise stadiums in 6 cities in order to support 

the FIFA World Cup next year. Mandalika Street 

Circuit in Lombok is expected to be completed by 

early 2021 for the MotoGP. Central Government 

and several other regions also plan to build 

comprehensive sport facilities to support the 

country’s ambition to raise its international profile 

through hosting major events. UK firms could help 

Indonesia create a national sports legacy (both 

through physical and programme development) 

and renovate commercial areas. Opportunities 

also exist in event promotion, coaching and talent 

development.

Indonesia’s rapid economic growth and 

improvements in living standards are 

generating increasing levels of municipal solid 

waste. Indonesia produced the equivalent of 68 

million tonnes of waste in 2019.23 Jakarta 

produces 7,700 tonnes waste per day.24

Currently 69% of this is sent to 200 final 

disposal sites, and sites with sanitary landfill 

technologies make up only 10% of the total 

number of sites.25 There are opportunities for 

waste handling and processing, basic 

conceptual design and engineering, operation 

and maintenance, incinerators/thermal 

converters, boilers, steam turbines, generators, 

gas engines, segregators, dryers, conveyors 

and project financing. Other opportunities exist 

for off-grid waste to energy in agriculture.

Source:
19 Bappenas. RPJMN 2020-2024

20 Kompas – Bola article

21 National Geographic

22 The Jakarta Post article

23 Ministry of Environment & Forestry, 2019

24 Kompas.com article

25 Okezone article

Rail
£17 billion of investment
planned for rail 
infrastructure projects

Smart Cities
Indonesia’s move towards 
100 Smart Cities 21

Sports
Welcoming major 
sport events

Waste
Waste to energy and waste 
management projects in 12 
cities 22

https://bola.kompas.com/read/2019/10/24/21300068/selain-piala-dunia-u-20-ini-3-event-dunia-yang-dihelat-di-indonesia?page=all
https://sains.kompas.com/read/2019/11/01/190700323/jakarta-hasilkan-7.700-ton-sampah-per-hari
https://economy.okezone.com/read/2019/11/25/320/2134254/setelah-dibuang-ke-mana-perginya-sampah-di-indonesia
https://nationalgeographic.grid.id/read/131917212/gerakan-menuju-100-smart-city-meneruskan-momentum-membangun-negeri
https://www.thejakartapost.com/news/2019/12/10/construction-of-greater-jakartas-waste-to-energy-plants-underway.html
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President:

Joko “Jokowi” Widodo

Next Election: 2024

Key bilateral 

relationships: China, 

Japan, USA, Australia,

Germany, UK

Major trading partners:

1.ASEAN

2.China

3.Japan

4. United States

5. South Korea

Major industries:

1.Agriculture

2.Petroleum and natural gas

3.Mining

4. Textile

5. Apparel

6. Tourism

Currency:

Indonesian 

Rupiah GDP:

1,042 billion (USD; 2018)

GDP per Capita:

3,893 (USD; 2018)

Inflation: 3.0% (2019)

Imports: 180 billion USD

(2018 Goods); ASEAN 

(26.8%); China (24.3%); 

Japan (8.7%); EU

(7.2%); South Korea (4.9%) 

Exports: 197 billion USD

(2018 Goods); ASEAN 

(24.3%); China (14.3%); 

EU (10.6%); Japan 

(10.3%); USA (10%)

Country Snapshot: Indonesia
Trade agreements and intellectual property

• Under the ASEAN Free Trade Agreement (FTA), Indonesia benefits from

duty free movement of goods and services within the 10 ASEAN

countries, subject to country of origin restrictions.

• Indonesia has concluded trade negotiations with Australia and the 

European Free Trade Association (EFTA). Indonesia and the member 

countries of EFTA are in the process of ratifying the agreement, and the 

Indonesia-Australia free trade deal entered into force on 5 July 2020.

• Indonesia has been negotiating a Comprehensive Economic Partnership 

Agreement (CEPA) with the European Union since July 2016. Indonesia 

will continue IEU-CEPA talks despite frictions over EU’s plan to exclude 

biofuels derived from palm oil by 2021. The 10th round of negotiations was 

planned for March 2020 in Indonesia.

• Indonesia is a World Trade Organization (WTO) member and has

comprehensive intellectual property protection regulation. Businesses

should register their intellectual property, a process which can take 2 to 3 

years. The Directorate General of Intellectual Property Rights (IPR) of the

Ministry of Law and Human Rights is responsible for administering IPR in

Indonesia.

Indonesia’s priorities
• To develop infrastructure to improve connectivity between Indonesia’s

many islands.

• Broadening the tax base to 12.4% in 2020; Indonesia’s tax ratio (11.5% 

of GDP in 2018) is lower than other major ASEAN countries.

• Improving access to health and education. Promoting greater equality

across Indonesia, especially by raising standards in the less 

prosperous East.

• Further improvement on the World Bank’s Ease of Doing Business index, 

aiming to the 40th position in 2024.

• Indonesia’s 2020-2024 National Medium-Term Development Plan 

(RPJMN) is part of the country’s 2005-2025 National Long-Term Plan 

and focuses on nine priority areas including good governance, improved 

productivity and competitiveness, sustainable transport system, human 

capital development and disaster mitigation.

Priorities of recovery effort from Covid-19

Government’s spending has been directed towards priority sectors, which 

focus on COVID-19 handling and economic stimulus. These priority 

sectors include human health & social work activities sector (23.3% of 

external debt), construction sector (16.4%), education sector (16.2%), 

financial & insurance sector (12.8%), and public administration, defence, 

and compulsory social security sector (11.6%).

http://www.worldstopexports.com/indonesias-top-15-import-partners/
https://tradingeconomics.com/indonesia/exports-to-asean
https://www.economywatch.com/world_economy/indonesia/industry-sector-industries.html
https://oec.world/en/profile/country/idn/
https://oec.world/en/profile/country/idn/
https://www.dfat.gov.au/trade/agreements/in-force/iacepa/Pages/indonesia-australia-comprehensive-economic-partnership-agreement
https://www.efta.int/Free-Trade/news/EFTA-and-Indonesia-conclude-trade-negotiations-510756
https://www.thejakartapost.com/news/2019/11/13/indonesia-to-continue-ieu-cepa-talks-despite-friction-over-leaked-document.html
https://eeas.europa.eu/headquarters/headquarters-homepage/53277/eu-indonesia-cepa-negotiations_tg
https://www.pwc.com/id/en/media-centre/infrastructure-news/july-2019/rpjmn-2020-2024-remains-focusing.html
https://www.thejakartapost.com/news/2019/05/21/tax-to-gdp-ratio-targeted-at-11-8-to-12-4-percent-in-2020.html
https://en.antaranews.com/news/135683/indonesia-renews-eodb-target-to-reach-50th-ranking
https://drive.bappenas.go.id/owncloud/index.php/s/4q7Cb7FBxavq3lK#pdfviewer
https://www.bi.go.id/en/ruang-media/info-terbaru/Pages/Utang-Luar-Negeri-Indonesia-April-2020-Terkendali.aspx
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Department for International Trade 

(DIT)

DIT helps UK businesses export and grow into 

global markets. We also help overseas 

companies locate and grow in the UK and 

internationally. Our services are provided in 

over 100 markets throughout the world.

The UK Government’s credit agency, UK 

Export Finance (UKEF) is an integral part of 

DIT’s operations and strategy. UKEF helps 

companies in the UK to:

•win export contracts by providing attractive 

financing terms to their buyers

• fulfil orders by supporting working capital loans

• get paid by insuring against buyer default

Export from the UK

DIT provides funding to the UK ASEAN 

Business Council (UKABC) to run UK 

roadshows and events on Indonesia. You will 

find information about these on the Indonesian 

page of the ASEAN Business Council website: 

www.ukabc.org.uk/market/indonesia. 

UKABC can also offer one to one consultations 

with export advisors who have expertise and 

knowledge of the Indonesian market.

How to export to Indonesia
In market support

The DIT team based at the British Embassy 

Jakarta, can support your export activity in a 

number of ways:

• Market introduction and local intelligence

• Relationship building

• Access to Indonesian Government and State 

Owned Enterprises

• Information on local representation from the 

British Chamber of Commerce

• Sector events and trade missions in the UK, 

Indonesia and the SE Asia region

• G2G support

DIT also funds our local partner the British 

Chamber of Commerce Indonesia (Britcham) to 

provide market entry services. 

BritCham offers market research, promotion of 

products or services, export strategy 

development, identification of local partners and 

contacts, arranging company visit programmes, 

business matchmaking, trade missions and 

offering sector-specific B2B webinars.

You can also visit: 

www.great.gov.uk/markets/indonesia/ to access 

guidance for British businesses that are 

interested in developing their overseas trade and 

doing business in Indonesia.

www.gov.uk/government/publications/overseas-

business-risk-indonesia to review information on 

how UK businesses can control risks when 

operating in Indonesia.

www.opportunities.export.great.gov.uk/opportunit

ies-indonesia to access Indonesian export sales 

leads.

http://www.ukabc.org.uk/publication/indonesia-

matters-size-growth-and-opportunity/ to access 

Indonesia Matters digital version.

Contact us

Email: DITJakarta.Enquiries@fco.gov.uk

Phone: +62 (0)21 2356 5200 (switchboard)

Website: great.gov.uk

http://www.ukabc.org.uk/market/indonesia
http://www.great.gov.uk/markets/indonesia/
http://www.gov.uk/government/publications/overseas-business-risk-indonesia
https://opportunities.export.great.gov.uk/opportunities-indonesia
http://www.ukabc.org.uk/publication/indonesia-matters-size-growth-and-opportunity/
mailto:DITJakarta.Enquiries@fco.gov.uk
https://www.great.gov.uk/?lang=en-gb
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The UK’s Department for International Trade (DIT) has overall responsibility for

promotingUK trade across the world and attracting foreign investment to our

economy.We are a specialised government body with responsibility for

negotiating international trade policy, supporting business, as well as delivering an 

outward-looking trade diplomacystrategy.

Disclaimer

Whereas every effort has been made to ensure that the information in this document 

is accurate the Department for International Trade does not accept liability for any 

errors, omissions or misleading statements, and no warranty is given or responsibility 

accepted as to the standing of any individual, firm, company or other organisation

mentioned.
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government-licence or email:psi@nationalarchives.gsi.gov.uk
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enquiries@trade.gsi.gov.uk
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