
Overview of SE Asia’s FinTech Ecosystem

SE Asia FinTech Trends-

Positive finance trends - The upward trajec-
tory for ASEAN financial services growth is 
clear, particularly as COVID-19 accelerates the 
adoption of digital finance.  The supply of 
finance is growing, with more local equities 
and venture capital entering the market.  
Demand for finance is also rising, driven by a 
high and stable growth rate (averaging 5% 
per year) and positive demographics (40% of 
SE Asia’s 640m population are under the age 
of 25).  Three quarters of SE Asian adults have 
inadequate access to financial services.

Digital readiness in ASEAN - SE Asia spends 
more time on mobile internet than any other 
region globally.  Indonesia, the Philippines and 
Vietnam will be three of the top 15 largest 
Smartphone markets by 2020.  ASEAN has 
the highest concentration of regulatory sand-
boxes globally – though the effectiveness of 
these initiatives is unclear.  FinTech firms are 
also relatively well distributed across the 
region, with 40% of the 1,220 firms in Singa-
pore, 20% in Indonesia, 15% in Malaysia, 10% 
in Thailand and the Philippines, and 6% in 
Vietnam.  

ASEAN opportunity – The digital economy in 
South East Asia should treble to $300bn by 
2025 – and this might be a conservative 
estimate. Only a quarter of adults in the region 
have full access to financial services, with 
huge potential to offer services across bank-
ing, credit, insurance and investment services 
to a region which spends more time on mobile 
internet than any other globally. Digital 
payments should cross $1 trillion by 2025 in 
Asia, and account for nearly one in two dollars 
spent in the region.

Country Trends

Indonesia - Indonesia is the largest economy 
in ASEAN with a population of over 270 million 
people, 100 million of whom are active smart-
phone users.  Internet penetration is ~170 
million people and growing. Technology based 
companies are growing rapidly in Indonesia, 
with four unicorns (Tokopedia, Bukalapak, 
OVO and Traveloka) and one decacorn (Gojek).  
Yet there is room for improvement – financial 
inclusion is 76.1% and financial literacy is 38% 
of adults. There are two key FinTech regula-
tors in Indonesia, the Financial Services 
Authority (OJK) and Bank Indonesia. Indonesia 
also has a number of FinTech associations 
including AFPI and AFTECH.



Malaysia – Bank Negara Malaysia (BNM, 
regulator) issued a Financial Sector Blueprint 
in 2010, where it aspires to use FinTech to 
support its transformation into a more com-
petitive economy through a stronger private 
sector and drive productivity and innovation.  
It launched a regulatory sandbox in 2016 and 
Open Banking Guidelines published in 2018.  
BNM has also initiated the Interoperable Credit 
Transfer Framework (ICTF) to foster an 
efficient, competitive and innovative payments 
landscape in Malaysia. BNM wants to ensure 
that FinTech adds value to the real economy; 
develop smart contracts for Islamic Finance 
transactions and address legal hindrances 
(affecting issues like e-KYC).

Philippines – With a fragmented archipelago 
and a tech-savvy population, the Philippines is 
one of the most active countries globally for 
mobile phones (159%), internet usage (67%), 
and social media usage (67%). This accelerat-
ed FinTech growth, especially as a result of 
COVID-19. Mobile and digital payments have 
dominated the industry (e.g. GCash, GrabPay, 
PayMaya) and commercial banks (e.g. Union-
Bank, Metrobank, Security Bank) are digitising 
to capture increased market share of digital 
transactions.  Filipinos spent £3.7bn on online 
purchases in 2018 and this figure is expected 
to increase by 16% annually. The Philippine 
Central Bank (BSP) sees FinTech as a vehicle 
for financial inclusion.  It has issued a series of 
regulations and licences to keep up with the 
accelerated change in financial transactions 
and countering financial crime (e.g. National 
Retail Payment System). The BSP’s goal by 
2023 is for the Philippines to become a 
cash-light society and grow digital payments 
up to 50% of all retail transactions.

Thailand – Thailand’s population is tech-savvy 
with 82% online and 60% using online bank-
ing, with this trend expected to rise significant-
ly in line with COVID-19.  Thailand continues to 
move towards a cashless society with the 
regulators (BOT, SEC, OIC) embracing this 
space – and has launched a national digital 
payment system (PromptPay) and stan-
dardised QR code.  Incumbent banks show a 
strong appetite for FinTech, many with incuba-
tors or tech / VC arms focused on digital 
services. Retail conglomerates, chat applica-
tions and ride hailing services are also intro-
ducing digital financial services. With many 
companies moving into the FinTech space, 
there are opportunities for solutions to handle 
massive volume of data generated, cyber 
security and to comply with newly introduced 
regulations.  Key stakeholders include the Thai 
Fintech Association, Thai Bankers’ Association, 
Krungsri Bank (partly owned by the Japanese 
MUFG), Siam Commercial Bank, Krungthai 
Bank and Kbank, Money Chat and Techsauce. 

Vietnam – In Vietnam, two-thirds of the popu-
lation is online and on social media.  The 
Vietnam FinTech market is growing rapidly 
and worth around US$7.8 billion.  Digital 
payments are the main FinTech segment in 
Vietnam, with the State Bank of Vietnam 
(SBV) focused on this agenda. Key stakehold-
ers include VietinBank, Agribank, Vietcom-
bank, and payments firms like VNPay, MOMO 
(M-SERVICES) and MOCA. Other areas include 
alternative finance, wealth management, point 
of sale services, data analytics, insurtech and 
blockchain. FinTech growth is expected to be 
explosive, with the Government working on 
new frameworks, including a regulatory sand-
box, and new guidelines including for P2P 
lending.


